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TECH EMPLOYER
BRANDING -

BUT HOLD THE CLICHES.
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The Challenge

Too often, tech employer brands are a
blur of generic office photos, buzzwords,
and stock images of diverse folks
staring at laptops (you know the ones.)
Kainos deserved better.

So, they came to us with a challenge:
cut through the tech sameness and stir
up a storm of interest.

humanmagic.com

I started my Kainos journey as a temp.
Fast forward to a master's degree, a

change in rele and then a relocation to
Canada, it's safe to say I've been busy.
But I'm absolutely not stopping there.

Alne McElhinney
Workday Financiels Consultant

kaines®

Our people write our story

Fast track your caraer hare:
careers.kainos.com
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The Approach

Our research confirmed what made this
digital innovation leader different — their
people drive everything. They were the
business.

It was time they were also the face of
the brand.

292 hours. 34 deep-dive interviews.
[ competitor analyses. The result?
25 individuals whose stories brought
Kainos to life.

We took their photos and turned them
into Kainos. Silhouettes merged with their
own words, hand-drawn into something
unmistakable.

Then came ‘Kainos Smooth—

custom typeface shaped by their unique
personality. Across digital, billboards,
and everything in between, the human
element never faded.
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The Human Magic

The EVP couldn’t be clearer: “Our People
Write Our Story.” Not a marketing team.
Not an agency. The actual humans who
make Kainos what it is.

And they wrote one hell of a story.

The Results

On a modest budget, the campaign
delivered:

e 40% talent community growth
(smashing the 15% target).

 LinkedIn interest? Up 50%.

e 2 million impressions. 1,000
new followers.

» Applications soared -
Poland (+52%), US (+55%).

When you let your people tell the story
(with a little Human Magic), the world
listens.
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