FROM STOCKPHOTOS TO
SOCIAL MEDIA SENSATION

Client
Church & Dwight

Service
Recruitment Marketing

Sector
FMCG

Location
Global with focus on the US

Awards
EMBA, Rally
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The Challenge

You’ve heard of Arm & Hammer, Trojan
and OxiClean, but have you heard of
Church & Dwight? Turns out, neither
had the talented people they were trying
to attract.

With lacklustre social media - stock
photos, flat messaging, and bland
corporate content - they had no
chance of standing out.

It was time to stop the scrollers.
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The Approach

We needed more than tweaks. This called
for a full transformation.

There were lots of techy bits behind the
scenes, like workshops, competitor audits,
custom dashboards, ambitious KPIs and
a, *checks notes*, two-stage awareness-
to-application funnel.

But ultimately, Church & Dwight’s
socials did a full 180 because we put real
employees in the limelight. Content with
lab technicians, marketing managers
replaced dreary stock imagery. Videos
of employees spilling their experiences
outperformed any slick promotional
content.

When you let real people tell real stories
(with a pinch of strategic direction and
creative flair), candidates take notice.
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Marion, Senior
Marketing Manager

in Healthcare, talks
about balancing
work-life and family-life
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Wark on projects with real impact, with people that inspire

#TogetherWeHaveThePaowerToWin #CHDstudents part of cur global research & development center.
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LinkedIn was optimised for corporate and
professional roles.
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The Results

The campaign made a measurable N e B ik S ooy g Church & Dwight Co, Inc. + Follow ¢ Q
difference to business objectives. St o e amo - ® _
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. . o) RS ik celebrate Thanks_.gwmg in the US, we're filled with year, we welcome students for a variety of internships

o 3,981,496 Impressions (+124 /o) gratitude for our incredible employees, partners, and and co-ops in the US. e aa
customers. Thank you for making us who we are today. ——— — fﬁ 1 '-.,..--"

e 257,/183 engagements (+58%) The proof's in the pudding, well... pie. Labor Day
#TogetherWeHaveThePowerToWin |

* 14,793 new followers (+66%) Ty FR

15,487 job views (a staggering +4,229%)

2,036 job applications (+316%)
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